The Catalyst Outdoor Guide Is Profitable Advertising

Case Study: Black Creek Outfitters, Jacksonville, Florida
Tabulated via POS system by Joe Butler, Jr., Owner, based on sales with redemption of

coupons in his Spring 2006 Outdoor Guide mailer.

Mailing’s
Total Cost

WHAT’S THE MINIMUM $ JOE MADE?

Based only on actual coupons captured.

14,443 Mailers w/Postage:
¢ 11,433 House Names
¢ 3,000 Rental Names

Purchases with coupons redeemed:
Total Sales * House Lists Response: 2.3%, $46,106 § 52,647

Generated | « Rental Lists Response: 1.2%, $6,537

Net Profit

Cost of Goods Sold § 31 ,588 $ 8,808
After Costs ($52,647 - 40% Margin) B CAaii

HOW LONG DID JOE’S GUIDE WORK?

Joe’s coupons were valid through June 30, 2006.

July - 2%
April — 36%

June - 30%
May — 32%

Joe’s results demonstrate that customers
keep the guide for three months.
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